
Well, it’s that time of year again. For 
everyone except those blessed to be in 
warm winter climates, we’re dealing 
with the winter doldrums. You know, 
that period in which it gets dark far 
too early, it only snows when you 
have to go outside, and somehow the 
classrooms you’ve been assigned are 
on the far end of campus. But there is 
some good news in all of this. Every 
day brings us closer to summertime 
as well as the AEJMC conference in 
Washington D.C.  

I hope every one of you reading 
this column is planning to submit a 
paper. And, the bonus if you do so is 
that you get to use the AEJMC’s shiny 
new electronic submission system. 
That’s right, you heard me correctly, 
the AEJMC has gone high tech. 
Inside the newsletter you’ll find some 
useful guidelines from Jami Fullerton 
on how to use the new system. Also, 
you’ll find ideas from our paper 
chairs to stoke your intellectual 
furnace on what kinds of papers 
you might submit. You can also 
find information about the panels 
that we’re co-sponsoring with other 
organizations. We have a number of 
great panels lined up, so I hope you’ll 
each find the time to attend at least 
some of them.

However, the electronic 
submission system is not the only 
change you’ll find to this year’s 
conference. There has also been a 

shift in the days of the conference 
that you’ll want to be aware of. 
Specifically, the conference has 
shifted to a Wednesday through 
Sunday format. What that means 
to you is that the first day of the 
conference (our wonderful pre-
conference teaching session mind 
you) is now on Wednesday, rather 
than Tuesday. It also means that some 
of you may wind up presenting your 
papers on Sunday of the conference, 
so please plan your travel accordingly.

Also, please support the division 
by recruiting new members. Tell your 
colleagues and students about the 
division, show them our newsletter, 
or point them to our website. I’m 
biased of course, but I really do 
believe that we have the best division 
in AEJMC and that is due solely 
to the participation and support of 
our members. So, encourage people 
to submit papers to the division 
(especially since its so easy now 
and they can save on postage) and 
to attend the conference in DC.  
For those of you who are already 
members and are looking for ways 
to participate further in division life, 
contact me or any of the members of 
the executive board and we’ll make 
sure to accommodate you.

Finally, on a bit more serious 
note, there is something I’d like for 
us all to consider.  As many of you 
are aware, the advertising industry is 

once again being publicly chastised 
for its lack of racial diversity.  There 
are several articles on Advertising 
Age.com that reference this pressing 
issue and I’d like for our division to 
look for ways to become involved in 
this matter. Our diversity task force 
is being chaired by Caryl Cooper 
(cooper@apr.ua.edu) and you can 
contact her or myself with your 
ideas. We’re also co-sponsoring a 
great panel on this topic at this year’s 
conference. But I feel that we can 
do more. Suffice it to say that there 
are few minorities in the advertising 
industry and far too few in our 
advertising programs. Therefore one 
potential pipeline to increase racial 
diversity provides only a trickle of 
applicants. Thus, if this matter is to 
be addressed successfully, it will take 
the combined efforts of the industry, 
trade organizations, and the academy. 
Without that combination, the issue 
is likely to take the same path that it 
has in the past—it will burn brightly 
in articles and editorials for a few 
months, then be forgotten about as 
everyone returns to the day-to-day life 
of running an agency or academic 
program. 

Well, that’s it for now. I look 
forward to seeing all of you in 
Washington this summer.   
 
Stay warm! 
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The AEJMC Advertising Division invites 
submissions of original papers that focus clearly on 
some aspect of advertising or advertising education. 
Any theoretical orientations and methodological 
approaches appropriate to the research are welcome. 
Papers will be blind reviewed and selected for 
presentation at the 2007 AEJMC Convention 
in August. Please read the guidelines for paper 
submissions carefully on page 5.

ReseaRch
The AEJMC Advertising Division invites 
submissions of original papers that focus clearly on 
some aspect of advertising or advertising education. 
Any theoretical orientations and methodological 
approaches appropriate to the research are welcome.
     Each paper should be consistent with the style 
and format found in leading publications such as 
Journalism & Mass Communication Quarterly or 
the Journal of Advertising. Your paper should not 
exceed 30 pages including all notes, references, 
tables, and figures. For more information contact 
Jami Fullerton, jamia@okstate.edu

special Topics
Special Topics is a big tent — where clear, well 
organized and, most of all, innovation papers take 
center stage. This is not an arena for standard 
research papers. A wide range of topics and methods 
are acceptable:  perhaps an essay on advertising/
postmodernism, or an ethnography of Super Bowl 
Sunday, or a path model analysis of the “credibility” 
of fictional characters in novels and movies about 
advertising. Case histories and critical studies are 
also welcome. Just make sure your scholarship 
relates to the ad industry or ad education. For more 
information contact Will Sims, will@willsims.com

pRofessional fReedom & ResponsibiliTy
This session is known as the conscience of AEJMC. 
The goal is to extend knowledge about and 
understanding of such issues as gender, race, ethics, 
social and cultural influences, values, and free 
expression. Submissions might include research 
in the traditional sense, as well as essays or critical 
analyses. Historical as well as contemporary issues 
are appropriate. For more information contact 
Glenn Griffin, wgriffin@smu.edu

Teaching sTandaRds
The goal for Teaching Standards papers is to 
address any topic that reaches, teaches or motivates 
students — particularly with respect to how you’ve 
met the challenge with effective and innovative 
teaching. The paper is a means for sharing classroom 
experiences, your best teaching ideas and your 
research related to teaching advertising. This is 
a research session however, not a teaching tips 
session. For more information contact Hong Cheng, 
chengh@ohio.edu 

sTudenT papeR compeTiTion
This competition is for graduate and undergraduate 
students. Please encourage your students to send 
papers. All papers must be entirely authored 
by students. No co-authorship with faculty is 
allowed.  Top papers will be presented in research 
and poster sessions. The author of the top student 
research paper will receive a check for $100. For 
more information contact Frauke Hachtmann, 
fhachtmann1@unl.edu

 

Advertising
division 
Call for Papers | AeJMC Washington, D.C., 2007

Note: This year will be the first year that researchers will submit their papers 
for AEJMC via the Internet. This new system will provide submitters an easy 
way to get their papers in for review. No need to worry about postmarks, 
making multiple copies or burning files on a CD – just click and go! Neither 
hard copy nor fax submissions will be accepted. 

all papers must be submitted on-line 
no later than april 1, 2007.



If so, Special Topics may be your outlet to explore the inventive 
side of academics . . . and get published in the process.
      Special Topics papers are the place for pioneering subjects, 
methods and presentations. New approaches, innovation and 
creativity are encouraged. This is not an arena for standard 
research papers. 
     A variety of topics and approaches are acceptable: such as 
case histories, ethnographies, critical studies, visual essays, and 
methods as yet unknown. Just make sure your scholarship 
relates to advertising or advertising education.
     Whether you’re an outlaw or simply have something 
different to discuss, your contributions are welcome and 
enthusiastically encouraged.
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Have you ever  
wanted to  
b reak the rules?  

 
Do you have  
a passion for  
unusual  
things?  
 

Are you  
secretly  
at heart?  

Special Topics for  
AdvENTUROUS SCHOLARS
by Will Sims

For questions, contact 

Special Topics Chair

Will Sims at:  

wsims@vcu.edu
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You’re getting your submissions ready 
for this year’s AEJMC conference, and 
soon it will be time to be making 
plans to hit “The District.” This year’s 
convention will be held August 9-12  in 
Washington D.C. at The Renaissance 
Washington (999 9th Street NW) 
located between the White House and 
Capitol Hill. In addition to the events 
at the convention, be sure to set aside 
time to take in the many sights and 
activities while visiting the Nation’s 
Capital. 

First of all, arrive in time for 
the Ad Division’s pre-conference 
teaching workshop, which is always 
practical and informative. The 
convention’s opening reception will 
be a newsworthy experience, held 
Thursday, August 9 at The Newseum, 
the world’s first interactive museum 
of news. Don’t miss this exclusive 
opportunity to explore this unique 
museum dedicated to news and The 
First Amendment in this new facility 
prior to its public opening.

Jefferson Memorial and The 
Washington Monument are 
highlights, while the Smithsonian 
Institution is a “must see” while in 
D.C. The enormous facility includes 
14 museums and the National Zoo. 
Even though the always-popular 
National Air & 
Space Museum 
and the National 
Museum of 
American 
History 
will be 

closed for renovation, the beautiful National 
Museum of the American Indian has emerged 
as a hot attraction, and the Steven F. Udvar-
Hazy Center near Washington-Dulles serves 
as a fascinating repository of nearly 80% of 
the Smithsonian's air and space collection.

For those who are into intrigue and 
espionage, The International Spy Museum 
is the first public museum in the world 
solely dedicated to the tradecraft, history, 
and contemporary role of spy games. The 
museum features the largest collection 
of international espionage artifacts ever 
placed on public display. Spanning the 
history of espionage around the globe, 
many of these artifacts can now be seen by 
the public for the first time.

Satisfy your taste buds while rubbing 
elbows with politicians from Capitol 
Hill at Bullfeathers, THE place to grab a 
juicy burger by day. Bullfeathers gets its 
name from Teddy Roosevelt's favorite 
expression and is a polite version of that 
other "bull" expletive. In the evenings, 
a younger crowd gathers for hours of 
rowdy socializing. Pop music plays in the 
background, and happy hour offers good 
prices on beer.

Finally, AEJ wouldn’t be complete 
without attending the Ad Division’s 
social on Thursday evening. Try to make 
time this August to enjoy this year’s 

exciting conference, as well as 
explore and or re-

visit the beauty 
of our Nation’s 

Capital.
 

by Bobbi Kay Hooper

Getting the most of AEJ in D.C.
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Here’s how it works: 
 
1.  Go to the AEJMC Web site: http://www.aejmc.
org/. You’ll notice it has a new look.  Click on “submit 
2007 convention papers” – on the right hand side of the 
homepage.
 
2.  Then you’ll go to the on-line submissions page. 
From there you can read the uniform call for papers or 
you can “submit your paper now.”
 
3.  If you click on “submit your paper now” you’ll 
be directed to a page that asks you to log-in. In the 
top right corner you’ll need to click on “create new 
account” and follow the easy instructions to set up your 
username and password. Once you have an account you 
can proceed with submitting your paper.
 
4.  After you log-in you’ll be given three choices. The 
top one is “submit or edit a paper.” This is where you’ll 
want to click to submit your paper.
 
5.  The next page requires that you “submit a new 
paper” again – click there.
 
6.  Then you are directed to a page with a list of 
divisions. Advertising is at the top! Click on Advertising.
 
7.  Then you’ll select the area within the advertising 
division to which you wish to submit your paper --- 
Research, Special Topics, Teaching, PF&R or Student.
 
8.  After you select one, you’ll go to the next page and 
click “paper” because you are submitting a paper.
 
9.  Next you are taken to a form where you type in the 
title of your paper and an abstract of 75 words or less. 
You can also make A/V requests on this page.  When 
you are finished typing click the button at the bottom 
that says, “accept and continue.”
 
10.  The next page confirms what you typed – the title 
of the paper and your name and information as author.  

If you have additional authors they can be entered on  
this page.  If they do not have an account, you’ll need to 
add them to the system.

11.  You’re not done yet --- you still need to upload 
your paper. That is done on the next page. You click the 
red message that says “Click to upload now.”  
 
12.  The form on the next page allows you to “browse” 
your computer for your paper.  It can be in Microsoft 
Word or in .pdf format. Once you find your paper click 
on it to place it on the Web page. Then click the upload 
button.
 
13.  It will take a few seconds to upload – then you’re 
done! You’ll be taken automatically to a confirmation 
page and receive an email that says your upload was 
complete. If you don’t get the email, then something is 
messed up and you need to try again or contact AEJMC 
headquarters. 
     With these easy steps you can submit your paper 
with ease. Papers are due no later than Sunday, April 1, 
2007 11:59 p.m. Central Standard Time. After that time 
they will come to me for blind review and I will send 
them out to reviewers. You will be notified if your paper 
has been accepted by May 15.

A word about blind-review…to maintain the fairness 
and integrity of the peer-review process it is very 
important that reviewers do not know who the paper 
author(s) are. In order to maintain your anonymity, 
do not upload a copy of your paper that contains a 
title page with your name or school name on it. The 
title page should contain only the title of the paper. 
Furthermore, please do not put your name or reveal 
your identity or affiliation in the body of your paper. 
We will know to whom the paper belongs because of 
the form on the Web. In other words, don’t put your 
name on your paper (you’d be surprised how many 
people do this).

I’m looking forward to receiving your Research Paper 
submissions for the Advertising Division and seeing you 
this summer in Washington D.C.!

subMitting 
PAPers on-line:

This year will be the first year that researchers will 
submit their papers for AEJMC via the Internet. This 
new system will provide submitters an easy way to 
get their papers in for review. No need to worry 
about postmarks, making multiple copies or burning 
files on a CD – just click and go!

by Jami Fullerton  
I’ve submitted a “test” paper on the site and found it 
very easy to use. Once the system has gone live, use 
these instructions to submit your paper.  
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As part of its commitment to excellent teaching, 
the Advertising Division hosts a teaching paper 
competition at AEJMC conventions annually. Quite 
like entries to the research paper competition, papers 
submitted to the teaching competition are blind-
reviewed. The competition welcomes all research 
methods, but all papers have to be advertising 
teaching or education related.

The “trick” is to turn those “I wonder” questions 
into research questions and submit your findings to 
the teaching paper competition. If you are uncertain 
about whether your topic is a good fit for the 
competition or not, contact Hong Cheng and talk it 
over. His phone number is: (740) 593-2619; his  
e-mail address:  
<chengh@ohio.edu>

For AEJMC in D.C.
a pRimeR foR  

Teaching papeR compeTiTion
by Hong Cheng

A teaching paper could be about any of the following topics, but is not limited to them:

Student Paper Competition
by Frauke Hachtmann

One of the most rewarding experiences at AEJ 
has been the ad division’s student paper 
competition. Papers in this category are 
subject to the same rigorous, blind peer-
review as papers submitted in the other 
categories, but also compete for a $100 
check, conference registration fee waiver and 
tickets to the awards luncheon. Top papers 
will be presented in a research or scholar-
to-scholar session. Only students are eligible 
to submit papers in this category. Faculty 
co-authored papers are not eligible.

Students, if you are writing a research 
paper for a course, adjust your timeline 
so that you can turn in your manuscript 
by April 1, 2007. The Ad Division will 
accept papers only electronically via www.
aejmc.org. Faculty, please encourage your 
students to submit their research papers. 
For questions, please contact Frauke 
Hachtmann, student paper chair, at (402) 
472-9848 or 
fhachtmann1@unl.edu.

•   Advertising teaching philosophy
•   Issues and trends in advertising education
•   History of advertising education
•   Review and critique of research on advertising
     education
•   Advertising education and its related fields
•   Student attitude and motivation changes in 
     advertising learning
•   New assessment methods in advertising 
     education
•   Advertising textbook adoption, writing, or
     publication

•   Practitioners’ expectations for advertising
     education 
•   Advertising curriculum changes and 
     development
•   Diversity in advertising education  
•   Academic advising for advertising students
•   Student advertising competition coaching
•   New technology and advertising education
•   Advertising education in foreign countries 
•   Advertising exchange programs with foreign 
     universities



We have a wonderful variety of panels in store for you 
during the 2007, AEJMC conference in Washington, 
D.C. The panels reflect the many interests of our 
members and have tremendous appeal to members 
in other divisions and interest groups. In fact, we are 
co-sponsoring four different panels with divisions 
such as: Communication Theory & Methodology, 
Communication Technology and Policy, and Minorities 
in Communication. 

First, we have a panel that addresses issues of 
diversity in the hiring and retention of ethnic 
minorities among many of the top ad agencies on 
Madison Avenue. This panel is based on findings from 
an investigation by the New York City Commission 
on Human Rights that discovered a systematic failure 
among several leading ad agencies to diversify the 
workforce. The panel will discuss why a diverse 
workforce is important, and what can be done to raise 
awareness about diversity hiring within the advertising 
industry. The panelists will include leading advertising 
researchers and industry professionals. 

A second panel will examine an amazing media 
and cultural phenomenon spreading across the 
nation known as YouTube. YouTube was originally 
created to enable individuals to share video content 
around the world, now the site and others like it are 
important components of viral marketing strategies 
powered by some of the world’s leading brands. The 
panel will discuss this phenomenon from creative, 
ethical and social perspectives. Among the questions 
to be discussed: How do “viral” campaigns impact the 
creative product that agencies deliver?

Another panel will focus on innovative pedagogy 
in teaching research methods to undergraduate 
and graduate students. Despite the usefulness of 
such courses in equipping future journalists and 
communication professionals with essential skills that 
enable them to work in fields that involve data, many 
students fail to see the usefulness of such courses. 
Moreover, in many cases faculty members dread 
teaching these courses. This panel should reveal some 
of the secrets to successfully teaching research methods. 
The discussion will involve an eclectic group of panelists 
from academics who discuss ways to create an exciting 
classroom environment to industry professionals who 
discuss what research skills they expect students to 
possess when they enter the job market.  

The last panel will look at the difficult task of 
incorporating both theory and practice into the 
advertising course. Communication scholars who 
teach advertising often must face students looking for 
skills and advice on what is effective with little concern 
about why. This focus on the practical or bottom 
line often conflicts with the instructor's interest in 
understanding and discussing mechanisms. Instructors 
attempting to strike a balance between the theoretical 
basis of advertising and its effectiveness alongside the 
practical advice and skills many students desire can be a 
major challenge. This panel brings together advertising 
professors for a discussion of the conflict between theory 
and practice in the classroom and suggestions for how 
to best resolve it.

I hope these panels sound just as exciting to you as 
they do to me. I can’t wait to attend these panels at this 
year’s AEJMC convention in D.C. 
                                                   – Osei Appiah
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Dear Members, 

Ad division’s  
Upcoming pAnelS   

at the 2007 D.C. Convention
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Recipe for a Teaching Workshop

Ideas are cooking—stewing really—for the Advertising Division’s 
Pre-Conference Teaching Workshop in Washington, D.C.   
      
     But we’re looking for a few more ingredients.  And we 
want them from you. Send your ideas of what you’d like 
to chow down on at this year’s Teaching Workshop.  These 
would be for at least two, maybe more, sessions in the 
afternoon as we did last year.   
     Send your ideas to Sheri Broyles at  
sbroyles@unt.edu by Friday, Feb. 16, 2007, and we’ll stir 
your idea in our mix and see what bubbles out.  
    We hope to have a feast for you in DC and promise 
some tasty tidbits in the next issue of AdNews.
Just a reminder, the Pre-Conference Teaching Workshop 
is Wednesday, Aug. 8, 2007.  (Yes, that’s Wednesday, not 
Tuesday this year.)  

 This is WhaT We need fRom you:
 • A working title
 • Brief synopsis (your pitch) of what the
               session would be about
 • Why you think this would be a good
     presentation for the teaching workshop
 • Suggestions on who might participate/
               present
 • Contact information, including e-mail, 
               for the primary person for the 
               presentation

        Looking forward to seeing you.


