
...and as yet, I haven’t been able to sit by the 
dock of the bay, but I have been California 
dreamin’ all year long! 

It’s hard to believe that the annual 
convention is only four months away. 
Jason Chambers and the executive 
committee have been working tirelessly 
to put the program together. As 
you know, this is the first time the 

Advertising Division is using electronic submissions. I haven’t 
heard from the reviewers yet, but the paper chairs say that the 
paperless process is marvelous. Teaching chair Kendra Gale 
was accepting papers and distributing them to reviewers while 
spending spring break in the mountains of Colorado with her 
family which, we agreed, was much better than staying at home 
and waiting to mail manuscripts! 

San Francisco appears to be an attractive site for the 
convention. All divisions in AEJMC received a record number 
of research paper submissions. Our division received 137 papers, 
a 20 percent increase from last year! And, you might recall that 
last year we had a record number of submissions. As you can see, 
the Advertising Division is a strong and popular division.

Although research is the cornerstone of any academic 
convention, so is having fun. Bruce Bendinger and Will Sims 
have organized a wonderful social for us at The Firehouse, the 
building made famous by advertising creative Bruce Gossage. 
Bendinger’s article in this issue will give you plenty of details. 
And, Bruce tells me that several members of San Francisco’s 
advertising community will be on hand to help us celebrate our 
division’s 40th birthday. 

In addition to the social, Sheri Broyles, Jan Slater and Peggy 
Kreschel have been organizing the pre-convention workshop. 
You can find the details of this at the bottom of this page. I’m 
looking forward to seeing many of you at the workshop. Please 
encourage your doctoral students to attend, especially those that 
plan to teach advertising courses. 

When you get your AEJMC program, please notice a change 
in Friday’s events. Usually, our off-site visit is scheduled from 3:15 
p.m. – 4:45 p.m. This year, the off-site is scheduled from 1:30 - 3 
p.m. We will visit DDB San Francisco, a full-service advertising 
agency known for its creative and integrated services. The agency 
is a short walk away from the hotel. Shannon Cabral, DDB’s 
Director of Business Development and Public Relations, has 
extended a warm welcome to the Advertising Division.

By now you have received the Spring 2005 issue of the Journal 
of Advertising Education. Included in this issue are articles 
about the advertising curriculum and service learning and how 
to make the research methods course significant to students. In 
a few weeks, you’ll receive the Fall 2005 issue that will focus on 
creativity. JAE editor Pat Rose plans to publish the Spring 2006 
issue in time for the AEJMC meeting in San Francisco and the 
Fall 2006 issue by the end of the year. Stacy James, as designer, 
is doing a superb job of making the issue and your contributions 
“look” wonderful. Pat Rose wants to encourage everyone to 
continue to submit research for publication.

All in all, you can expect to the Advertising Division’s 
program to feature the best research, the best teaching pre-
convention workshop, the best off-site visit and the best social 
because we’re one of the best divisions in AEJMC!
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Goodby, Silverstein & Partners has been invited to spend the 
morning with us talking about the state of the industry, account 
planning, creative and any hot topics that are buzzing in the ad 
biz. This will be a great opportunity to hear from professionals at 
one of the best agencies in the country — and to bring real world 
stuff back to your classroom.

The Case for the Case Study will be an interactive session 
that focuses on the use of cases as a teaching tool. Skills-based 
cases v. analytic cases.  Differences in cases for classes that 
range from Advertising and Society to Creative to Campaigns to 
Management. Learn the how-to’s that will make case studies more 
effective for your students.

Pesky Predicaments and Solutions will give you some handy 
tips and exercises that will help you fit necessary elements into 
classes that are already stuffed full. We’re all faced with trying to 
fit research or sales or ethics or any number of other topics into 
our classes. Find some creative ideas on how to make this work.

Remember that space is limited, and slots are filled on a first-
come, first-served basis. Make sure you sign up when you register 
for the conference.  And we’ll see you in San Francisco in August.

– Sheri Broyles

I haven't left my heart in San Francisco...

– Caryl Cooper, Head, Ad Division

Once again, the Advertising Division is sponsoring its annual pre-conference Teaching Workshop on Tuesday, August 1, 2006. And, 
in the tradition set by Tom Bowers and Mary Alice Shaver, we hope you’ll find this Workshop one of the best parts of AEJMC. 

Here are highlights of sessions you won’t want to miss:

Goody, goody Goodby and other good stuff
Advertising Teaching Workshop set for full-day teaching workshop

http://www.aejmc.net/advertising/



Refereed Articles:  Preference is given to manuscripts 
which break new ground, have a theoretical base and/or some 
form of validation or testing method. Topics include but are not 
limited to teaching methodology, curriculum, accreditation or 
administration. All methodologies considered; all papers will be 
peer reviewed. Extensive artwork, graphs, etc., will be billed to 
author at cost. Length:  All manuscripts considered; 4,000-word 
maximum (about 20 pages) excluding tables and references. 
Style:  APA. Submit two copies by E-mail: one with full author 
identification including e-mail address, one free of any author 
identification. 

Teaching Tips:  Short articles on the process of educating 
students. Topics such as ideas for class use, syllabi, assignments, 
etc.  Preference to submissions showing how the TIP is executed 
(how graded, sources of recommendations, trial usage and results.). 
Length: 750 words. Tips will be peer reviewed. Style:  APA. Submit 
two copies by E-mail: one with full author identifying information, 
one free of any author identification.  

Q & A:  Submit topic questions to the editor. Questions should 
be narrow and detailed; response space is limited. To respond to 
quetions, submit via E-mail. Limit responses to 200 words, please.

Invited Commentary:  Topic suggestions should be 
submitted to the editor, include a detailed definition of the topic 
and a suggestion of at least two possible authors to write the 
commentary.  Offers to write a commentary also accepted. 
If you wish to write a commentary, please contact the editor first. 
Commentary Length:  1,000 – 1,800 words; send by E-mail.

Book/Software Reviews:  Arrangements have been 
made with publishers so that all reviews will be assigned through 
the Journal. To volunteer, contact the Book Review Editor:  Sue 
W. Alessandri, S.I. Newhouse School of Public Communications, 
Department of Advertising, Syracuse University, 215 University 
Place, Syracuse, NY 13244-2100, E-mail: swalessa@syr.edu

Letters to the editor:  Indicate the letter is written 
for publication. The editor reserves the right to select and/or edit as 
needed. Letters not written for publication are also encouraged.

Copyright:  All accepted materials become the sole property of the 
Journal. Send submissions by E-mail to:  Patricia B. Rose, Editor, 
School of Journalism and Mass Communication, Florida Inter-
national University, 3000 NE 151 Street, North Miami, FL 33181; 
phone: (305) 919-5674, E-mail: rosep@fiu.edu.
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Several years ago, Alice Kendrick and I became interested in a 
special topic when advertising guru Charlotte Beers left Madison 
Avenue and came to Washington to be the Under Secretary of Public 
Diplomacy and Public Affairs. We studied the topic from a variety 
of angles, including interviews with Beers, an analysis of the media 
coverage surrounding her appointment, and copy testing of the 
public diplomacy advertising that she created. This examination of 
a special topic became the foundation of several conference papers 
and eventually a book that will be out in June (Advertising’s War on 
Terrorism, Marquette Books).  con't on next page

 by Jami Fullerton, Special Topics Paper ChairSpecial   Topics      Can Enrich         Teaching & Research
The Ad Division of AEJMC accepts paper entries in several areas. Not 

only does the Division invite traditional advertising research studies, 

but it also encourages submissions dealing with original, innovative and 

creative subjects under the category of “Special Topics.” Special Topics 

papers are indeed special and may include a variety of methodologies 

such as case histories, ethnographies and critical studies. The only 

requirement is that the papers be truly about a special topic. The 

topic may be current or historical. It may be a micro level advertising 

campaign study, such as the history of the Nike swoosh, or a macro 

level trend such as an investigation of new types of advertising for 

mobile consumers on cell phones.
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Another semester 
is coming to an end 
(although those of you 
on quarters still have 
some time to go) and 
summer is approaching, 
which means that an-
other AEJMC confer-

ence is on the horizon–this time in the 
exciting city of San Francisco. And I as-
sure you, we have a conference program 
to match the excitement of the city.  

Given the number of papers we 
received this year, a 20 percent increase 
over last year, this may be a very well at-
tended conference. Rest assured that we 
will have enough slots for all accepted 
papers whether in a poster or scholar-
to-scholar session, or a traditional panel 
format. We will have panels and presen-
tations on every day of the conference 
and on Friday we will have our offsite 
tour at DDB San Francisco. Though the 
competitive paper section of the confer-
ence has not yet been finalized, there 
is some information of which everyone 
should be aware.

Once again the division is hosting a 
Pre-Conference Teaching Workshop on 
Tuesday, August 1. Three outstanding 
teachers and longstanding contributors 
to the division will moderate the work-
shop: Sheri Broyles, Jan Slater, and Peggy 
Kreshel. Attendance to the workshop is 
limited, so if you have not yet signed up 
you should do so quickly.

Highlights on Wednesday include 
three research sessions. Two of these are 
high density research sessions at 10 am 
and another at 5 pm. In the early after-
noon we will have our first competitive 
papers presented at 1:30 pm.

Thursday morning there will be a 
poster session co-sponsored with three 
other divisions. Then, we have com-
bined with the Magazine, Media Ethics, 
and History Divisions in a mini-plenary 
session to examine and discuss a varied 
array of topics. In the early evening, 
there will be another competitive paper 
session, followed by the members' meet-
ing and always exciting division social. 

Friday morning kicks off with a 
co-sponsored panel with the GLBT 
division. A combination of practitioners 
and academics will examine the develop-
ment of gay television networks in the 
United States and their impact upon 
advertising practices. Moderated by 
Amy Falkner, this session promises to be 
one of the most interesting at this year's 
conference. Later that day we'll be off to 
DDB San Francisco as part of this year’s 
offsite tour.
       On Saturday, four sessions will begin 
at 10 am and run back-to-back until 4:45 
pm. The first panel, co-sponsored with 
Public Relations, examines the explosion 
of framing research, focused particularly 
upon the construction of media framing. 
Next, in combination with the Visual 
Communication Division is a session 
examining the developing nexus
                                                                  

between the worlds of advertising and 
interactive entertainment/videogames. 
Finally, the long day concludes with a 
panel developed in combination with 
the Public Relations Division. This 
session will address the disintegration 
of the traditional agency model and its 
replacement with the new agency struc-
ture that encompasses a broad range of 
marketing communications responsibili-
ties and techniques.

The combination of both profes-
sional and leisure activities of this year's 
conference promises to leave you physi-
cally spent, yet mentally stimulated.  
See you in San  Francisco! 

A Conference  b y  t h e  b a y 

http://www.aejmc.net/advertising/

Well, it's that time of year again...

by Jason Chambers

     Alice Kendrick also teaches a course on special topics at SMU 
called Contemporary Issues in Advertising. The senior-level class 
deals with a different topic each week affecting the advertising 
industry, and focuses not only on what’s happening currently, but 
how the issue might play out in the future.  Students learn about 
a variety of topics from the lawsuits being brought against major 
advertising agencies for hiring discrimination to ways to reach 
audiences who view television programs on their Mp3 players. 
Students study the topic in the trade and academic press, conduct 
personal interviews with industry professionals, and present their 
research in class. Students who take the course report that they feel 

more up-to-date on advertising-related issues, more ‘networked’ 
because they have interviewed advertising executives, and that 
the papers they write for the class serve as good conversation-
starters in job interviews.  
     So special topics are everywhere and can inform both your 
research and teaching. Come to San Francisco with an eye out for 
the special topics papers. You will find them scattered throughout 
the research paper sessions. You may be surprised at the new and 
interesting information that you acquire about the advertising 
industry and advertising education by hearing a Special Topics 
paper at the AEJMC conference this year.

 by Jami Fullerton, Special Topics Paper ChairSpecial   Topics      Can Enrich         Teaching & Research

Happy 40th Birthday...
let's celebrate!

It’s always nice when some of the Advertising 
Division members have professional con-
nections in the host city. This year, The Copy 
Workshop’s Bruce Bendiger and VCU’s Will Sims 
have teamed up with several members of San 
Francisco’s advertising community to bring us 
what promises to be a memorable social. Local 
advertising agency Grant, Scott, and Hurley will 
open its doors for the AEJMC Advertising Division 
Social on Thursday, August 4, 8:30 – 10 p.m. in 
“The Firehouse,” former headquarters of Howard 
Gossage, his legendary advertising agency and 
his legendary parties. Initial funding for this es-
teemed gathering is being provided by Gossage 
scholar emeritus, Wayne Helinski (Penn State), 
VCU’s Will Sims and The Copy Workshop. As al-
ways, the Advertising Division social immediately 
follows the Members’ meeting.
     Help celebrate our 40th birthday in a great 
city and a legendary advertising agency. This is 
the social you won't want to miss!
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